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Professional Summary
A results-oriented Market Analyst with 3 years of experience in collecting, analyzing, and interpreting market data to drive strategic business decisions. Proficient in competitive intelligence, data visualization, and market research. Seeking to leverage my expertise to support the strategic growth initiatives at [Target Company Name].

Professional Experience
Market Analyst | InnovateTech Solutions | Hyderabad
June 2021 – Present
· Conducted comprehensive competitive analysis for 5 key rivals, tracking product launches and pricing strategies, which led to a 15% increase in market share for our flagship product.
· Developed and maintained automated KPI dashboards in Power BI, reducing manual reporting time by 10 hours per week and providing real-time insights to the sales and marketing teams.
· Analyzed customer survey data (NPS and satisfaction scores) to identify key drivers of churn, leading to a new retention strategy that reduced churn by 5% in 6 months.
· Supported the launch of 2 new product features by providing target customer segmentation and pricing analysis, contributing to a 20% higher adoption rate than projected.
· Authored quarterly market intelligence reports that were presented to senior leadership, influencing the company's annual strategic planning.
Junior Research Analyst | Market Insights Pvt. Ltd. | Bangalore
July 2019 – May 2021
· Assisted senior analysts in primary and secondary research projects, including data collection, survey programming, and preliminary data analysis.
· Synthesized data from industry reports (e.g., Gartner, Nielsen) to create summaries on market trends for client deliverables.
· Created detailed competitor profiles for 10+ companies in the IT services sector, covering financials, SWOT, and service offerings.
· Gained proficiency in SPSS and advanced Excel functions to clean, organize, and analyze large datasets.
Education
Bachelor of Business Administration (BBA)
Osmania University, Hyderabad | 2019
*CGPA: 8.5/10*

Technical Skills
· Data Analysis & Tools: Advanced Microsoft Excel (PivotTables, VLOOKUP, Charts), SQL (Basic Queries), SPSS, Google Analytics
· Data Visualization: Power BI, Tableau, Microsoft PowerPoint
· Market Research: Survey Design (Qualtrics), Competitive Analysis, SWOT, PESTLE, Secondary Research
· Core Competencies: Quantitative Data Analysis, Trend Spotting, Report Writing, Presentation Skills

Certifications
· Google Data Analytics Professional Certificate (2023)
· Power BI Essential Training (LinkedIn Learning, 2022)

Key Projects
· Market Entry Feasibility Study: Led the research for a potential entry into the Southeast Asian market, analyzing regulatory environment, competition, and customer demographics. The final report was used to secure budget for a pilot project.
· Customer Segmentation Model: Developed a clustering model using demographic and behavioral data to segment the customer base into 4 distinct profiles, which increased marketing campaign conversion rates by 8%.


