Job Summary
We are seeking a curious and data-driven Market Research Analyst to join our dynamic team. You will be responsible for uncovering consumer insights and market trends that drive our strategic decisions. Your analyses will directly influence product development, marketing campaigns, and business growth. The ideal candidate is a critical thinker who can transform complex data into clear, actionable recommendations.
Key Responsibilities
· Design and Execute Research: Develop and manage research methodologies, including surveys, focus groups, and in-depth interviews.
· Data Collection & Analysis: Gather data on consumers, competitors, and market conditions. Use statistical software to analyze and interpret this data.
· Monitor Performance: Track and report on marketing and sales metrics to evaluate campaign performance and identify areas for improvement.
· Competitive Analysis: Research and report on competitors' products, sales, and marketing strategies.
· Report and Present Findings: Prepare detailed reports and dynamic presentations that visually summarize findings and trends for stakeholders.
· Forecast Trends: Predict future market trends and sales volumes based on collected data and analysis.
· Collaborate: Work closely with marketing, product, and sales teams to provide insights that support their initiatives.
Required Qualifications & Skills
· Bachelor’s degree in Marketing, Business Administration, Statistics, Economics, or a related field.
· 2+ years of experience in a market research or data analyst role.
· Proven experience with data analysis and statistical software (e.g., SPSS, SAS, R, Python) and survey platforms (e.g., Qualtrics, SurveyMonkey).
· Proficiency in Microsoft Excel/Google Sheets (pivot tables, VLOOKUPs, charts) and PowerPoint/Slides.
· Strong analytical and critical-thinking skills with the ability to interpret large amounts of data.
· Excellent written and verbal communication skills, with the ability to tell a story with data.
Preferred Qualifications
· Experience with data visualization tools like Tableau or Power BI.
· Knowledge of SEO/SEM and web analytics tools (e.g., Google Analytics).
· Familiarity with CRM systems (e.g., Salesforce).

